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HOME HOME
SAVE SOUTH AFRICA

The STAY HOME logo

The creative device communicates The merging of the message with The heart represents that the love

a simple, single-minded message to the South African flag emphasises of life, love of family, and love of

STAY HOME. The design and the the ease with which all South country is the driving force behind

fonts communicate a simple but Africans can unite around this call the need to STAY HOME during the
bold call to action for all South and the need to embrace it. lockdown.

Africans to STAY HOME.
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CORPORATE IDENTITY ARCHITECTURE

The STAY SAFE logo

SAVE SOUTH AFRICA SAVE SOUTH AFRICA
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CORPORATE IDENTITY ARCHITECTURE

Logo Structure

T,

Colour:
100% Black

v v

SAVE SOUTH AFRICA Colour:
Colour: c0 m96 y87 kO
100% Black RGCB 241.187.92

Pantone 1788 C

Colour:
100% Black

Colour:

c0 m100 y100 kO
RGB 237.28.36
Pantone 185 C

Colour:

c90 m30 y95 k30
RGB 0.104.56
Pantone 349 C

Colour:
c100 m99 y1 k1
RGB 45.49.143
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CORPORATE IDENTITY ARCHITECTURE

~ Typography

Nordinfree Regular in upper case is used in the descriptor
for “STAY”, DinPro Black in upper for “HOME” and DinPro
Bold in upper case is used for “SAVE SOUTH AFRICA”.

Nordinfree Regular

ABCOEFGHIJKLTINOPOQRSTUVWRY Z
ABCOEFGHIJKLMNOPORSTUVWRY .

DinPro Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgqrstuvwxyz
1234567890!?&&*

DinPro Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!?7&&*




Logo Translations

Xhosa

HLALAN{

EKHAYA

IIIIIIIIIIIIIIIIIIIIII

Ndebele

HLALAN{

EKHAYA

EEEEEEEEEEEEEEEEEEEE

Sesotho

DULRY DULANY

LAPENG LAPENG

AAAAAAAAAAAAAAAAAAAA

Siswati

HLALAN

EKHAYA

IIIIIIIIIIIIIIIIIIIIIIIII

Xitsonga

b TSHAMAY

EKAYA EKAYA

AAAAAAAAAAAAAAAAAAA

STAY AT HOME CORPORATE IDENTITY MANUAL
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Afrikaans

BLY [t

TUIS TUIS

RED SUID-AFRIKA
Sepedi

DULAY I]IJlﬂ,IY

GAE GAE

AAAAAAAAAAAAAAAAA

Setswana

OOOOOOOOOOOOOOOOOOO

DZULANI

HAYANI

EEEEEEEEEEEEEEEEEEEEEEEEE

Zulu

HLALRNY HLALAN{

EKHAYA

IIIIIIIIIIIIIIIIIIIIIII




DON'T

DO NOT place the logo on a
coloured background that distorts

SAVE SOUTH AFRICA

\
EJ NALS

> ———
UHLENGE ISEWULA AFRIKA
-

the appearance of the logo.

DO NOT place the logo on a textured
background that distorts the
appearance of the logo.

DO NOT scale or compress the logo
in any distorted way.

A

LAPENG

0 BABALLE AFORIKA BORWA

U.

M(HLALR

DO NOT rearrange the logo elements.

EKHAYA

DO NOT change any of the colours
in the identity.

ToHAMAN

EKAYA
[PONISA AFRIKA-DZONGA

%

TUIS

DULANA

GAE

NNAY{

HLALENY

EKHAYA
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CORPORATE IDENTITY ARCHITECTURE

DO NOT crop any part of the logo.

DO NOT place a stroke or outline on
the logo elements.

DO NOT remove any of the elements
of the logo.

DO NOT distort the proportion or
scale of the logo elements.

The logo should always be used in
full colour and not changed to any
single colour.
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Graphic Application
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GRAPHIC APPLICATION

) Project Colour Palette

Primary
Colour: Colour:
100% Black c4 m33 y97 kO

RGB 244.192.80
Pantone 143 C

Primary Tints

100%
75%
50%
25%
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GRAPHIC APPLICATION

Identity application size

The following grid guidelines illustrate the ratio of logo
on products. Due to various uses, sizes and applications;
the rules regarding the application are not as set as on
stationery.

Please note:
X refers to the full height of the product.

STRY

~ HOME

The logo may not be smaller than 1/8" of the total The logo may not be applied smaller than 15mm to
height of the product size. preserve its legibility.
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GRAPHIC APPLICATION

Logo Placement

The logo may be placed anywhere on the artwork. The
placement should, however, not distort the logo or infringe

on its integrity.

oTHlf

HOME

SAVE SOUTH AFRICA

i

STAY

HOME

The logo may not be smaller than
15mm in height on the artwork.




' , , , , , , , , STAY AT HOME CORPORATE IDENTITY MANUAL

GRAPHIC APPLICATION

Co-branding

The STAY logo can be co-branded with other logos as long as it is in a
manner that does not distort the logo or infringe on its integrity. ( E//

\E/

- - -
o ST
=) mm iy

DI N
REPUBLIC OF SOUTH AFRICA HOME

SAVE SOUTH AFRICA

ST AN

HOME

SAVE SOUTH AFRICA

\E/

The STAY logo may only sit on the right of the RSA Coat of Arms ONLY on \
/ /

COVID-19 communication. E

{ E /E \

gm There should always be enough clear
space around the logo; a minimum

of 2x the width of the letter “S” of

The RSA Coat of Arms may sit on the far right of the logo strip ONLY when the word STAY.
co-branding with many logos.

§3<L government Y‘\ STHN
=I& Communications N
HOME
giegm\eﬁ« Communication and Information System D p SAVE SOUTH AFRICA

REPUBLIC OF SOUTH AFRICA

SAVE SOUTH AFRICA
REPUBLIC OF SOUTH AFRICA

The STAY logo can be co-branded with other logos as long as it is in a
manner that does not distort the logo or infringe on its integrity.
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GRAPHIC APPLICATION

Project Look and Feel

The STAY logo on the artwork is
applied in a clear manner to clearly — <---ceceeeeeeeeeeeenn :
identify COVID-19 communication. :

Primary Project Colours: <

Colour:
100% Black

HOME

SAVE SOUTH AFRICA /5

of March to the 16th of April 2020 we are an nationwide lockdown. This means. g
everyone must stay at home, Unless you provide essential services you can not
go towark, If you need to leave home to get food, collect a social grant or visit an ea e
a doctor, make sure you play it safe. Keep your distance from others, cough or
aneeze into your elbow, and always wash your hands. This is to save your life, and
Coronavirus

the lives of athers. The coronavirus Kills, Stay at home and save South Africa,

WHATSAPP SUPPORT i = i —
0600 123 456 iy /7r\
EMERGENCY NUMBER T@' ( 2030\
0800 029 999 e an
sacoronavirus.co.za REPUBLIC OF SOUTH APRICA
g,%g;;i{,;::;ﬁ; ‘,&f ﬁa The logo strip on the STAY artwork consist of the Corona
obnntboir it e NDP emergency contacts, the RSA Coat of Arms and the NDP logo.

The yellow and black chevron forms part of the artwork
” elements (it is not mandatory to appear in all artwork).
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GRAPHIC APPLICATION

Project and Logo Application

The STAY logo on the artwork should be applied in a clear manner to

The background on the STAY artwork can be black or
clearly identify COVID-19 communication.

If you love her N/
protect her W (
: : : HOME

If you love her DA
stay alive for her

""""""" HOME

white.

i

l%

i sassa

+ APPLICATIONS ARE FREE: There is no chivgo &
and will not bo processod.

Toll free: 0800 60 10 11
e samsa g a

Pssstanmn [ gosasass

h

SAVE SOUTH AFRICA

Positive Cases per
100,000
population

There will be dedi d for the following identified services:

qu

+ Death Registration
+ Birth Registration - children born from 26 February 2020
- Temporary ldentity Certificates

+ Re-issuing of Birth Certificates i :
Greater than 10

+ Collection of Identity D

WHATSAPP SUPPONT
0600 123 456
EMERGENCY RUMIER
0800 029 299

WHATSAPP SUPPORT w

ﬁ / sacoranavirus co.za
EMERGENCY NUMBER 1 (P
sacoronavirus.co.xa arrun o6 soutH alEEE ND




Audio-Visual

outh African Government
Hay 12 at 12:04 PM - &

Meet Wanda Kula, a Health and Safety Representative at the Bathopele
Mine in Rustenburg. Mr Kula shows us the screening measures that have
been put in place for the safety of all the employees and reminds us that
if we play our part, we can end the coronavirus crisis.

WE SALUTE THE MEN AND WOMEN WHO CONTINUE TO
8F DU 0! <l h

o6

If you love her
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GRAPHIC APPLICATION

The STAY Logo usage on video depends on the creative execution
of the video. Application of the logo must not be in a manner that
distorts the appearance of the logo.

pouth African Government i
May 12at 1:36 PM - §

#Day47ofLockdown | Minister Lindiwe Zulu on how to apply for the R350
#COVID19SA Social Relief Grant. Remember to #StayHome during
#LeveldLockdown

sassa

ST

AT SERTE A

A

o A Open with QuickTime Player

ST

rotect Her HOME

SAVE SOUTH AFRICA

TOGET: SR WE CAN BEAT THE CORC™.AVIRUS
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GRAPHIC APPLICATION

Social Media

4)ra tacmime s 2 - tcwonn a4 Ha| (D

If you love her M,
protect her STH} (
; . - - HOME
South African s =

Government &

inw [ ot | o 1 [ e R [ Er—

Heena —
About
—r !] Bt Ko
Featursd For You = Governmant Crganization
10 kkk ﬁ WomomoBumngy  »

i e
e

s 1L et your risncs 1o S e Page . Dimoha Khoiane
= 4 :th::... e
o SREaE .
ey siepct.
m (-] ;.x?:::w«n-w
o v TOGETHER WE CAN
dccmod : BEAT THE CORONAVIRUS
b == HOME .
Ut et . i
| oppaortunities for the coronavirus to spread.” ‘
If you love her DL
stay alive for her
The STAY logo on the artwork should be applied 55 020 595 HOME
in a clear manner to clearly identify COVID-19 AN e R B

communication.
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GRAPHIC APPLICATION

" Presentation Applications

Presentation template

Event

Eve n t NAME SURNAME
Name Surname
Orgnisation Event
& :‘Q —— g:sliciinSURNAME
....... i & W

Name table card

Name tag
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» GRAPHIC APPLICATION

" Promotional material

ST

HOME

i
"""""""" I ===

1

HOME

SAVE SOUTH AFRICA

STAM

HOME
SAVE SOUTH AFRICA

Promotional collateral should be printed in full colour and the item’s
surface/material texture and/or colour should not distort the logo.
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TERMS OF USE

The following terms provide the general guidelines to use the
official SEE logo, this includes events, side events and activities. The
application of the brand will be regulated on all goods and services.

The GCIS will approve the use of the STAY logo/brand. Requests can
be emailed to:

Mr. Andrew Mohamed

Government Communications (GCIS)

Director: Media Production

Tel: 012 473 0015

andrew@gcis.gov.za

The request shall be submitted or sent by email printed on a letterhead. Authorisation for the use

of the logo shall be granted after assessment by the appointed official and the artwork will then be
provided.

The application must consist of the following information:

Main line of business.

Goods or services provided.

Description of the project in which the logo is going to be used, supporting the request and explaining the
purpose for using the logo.

Mass media where it is intended to be used, including frequency of the use.

Time and period of use.



